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Overview 

×The New Virtuous Spiral 

×6 Degrees of Location ɀ Consumers 

×SoLoMo and Businesses 

×Tuning into Digital Signals 

× Incumbents and Disruption 
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The (Original) Virtuous Spiral 

Connectivity 
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Mobile Locative Capabilities 
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Location 

The New Virtuous Spiral in Mobile 

Cloud Social 

Tags 
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Consumers, Brands and Businesses 
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Consumers 

Consumers Leveraging SoLoMo 
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Ȱ3ÕÒÇÉÃÁÌ 3ÈÏÐÐÅÒÓȱ 
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.ÅÖÅÒ -ÉÓÓ Á "ÁÎÄȭÓ 4ÏÕÒ $ÁÔÅ 

The Belle Brigade (sibling duo from LA) 
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For Conscientious Consumers 

ά²ŀƴƴŀ ƪƴƻǿ 
which toothpaste is 
greenest? Or which 
mascara has the 
fewest 
neurotoxins? This 
ŀǇǇϥǎ ŦƻǊ ȅƻǳΦέ 
τ CafeMom 
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Businesses Leveraging SoLoMo 
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Mashups ɀ Map as a Canvas 

ÅMany directories, 
review sites 

ÅIssues: 

ÅAccuracy 

ÅCompleteness 

ÅFindability 
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CityMap ɀ Ȱ,ÉÖÅȟȱ )ÎÔÅÒÁÃÔÉÖÅ 
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Local Advertising 2011 - 2015 



HyperLocal Advertising ad:tech New York Nov. 10, 2011 

 Dr. Phil Hendrix 

Removing Barriers for SMBs 

Custom ads in 
seconds 

 
  SMB Challenges 

ÅNo time 

Åbƻǘ άŎǊŜŀǘƛǾŜέ 

Å/ŀƴΩǘ ōŜ 
interrupted 



HyperLocal Advertising ad:tech New York Nov. 10, 2011 

 Dr. Phil Hendrix 

Social-Geo Targeting 

Birds of a Feather do 
Flock together 

ÅFollow/fans 

ÅTweets 

ÅCheck-ins 

CTR Ā 7x Foo Fighters 
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Scan to Follow on Twitter 
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Tuning into Digital Signals 

Digital Channels 

Traces produced  

as consumers  

interact with Digital 

Channels 

Internet 

Social 

Mobile 

Interactive 

Digital Signals 

Consumersô 
ÅAttitudes 
ÅInterests 
ÅOpinions 

ÅMotivations 
ÅValues 
ÅActivities 

ÅExperiences 
ÅQuestions 
ÅConnections 

ÅPlans/Intentions 
ÅResponses 
Å(Dis)satisfaction 

Location Layer 
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The Digital Signals Ecosystem 
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Incumbents and Disruptors 


