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Coca-Cola Happiness Machine

4,679,080

Is Your Brand
Connecting?
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Personalizing

Advertisers
Engaging| ————

Retailers

Rewarding

Bouquinifte | i | Bookseller
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Source: Dr. Phil Hendrix, How SoLoMo is Empowering Consumers,
Transforming Shopping and Disrupting Advertising and Retailing )
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Which one...

> |Is with you when you (fill in the blank)?
» Do you use to “share the moment?”

» Knows where you are?

> Recognizes what’s around you?
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SoLoMo is Empowering Consumers, Transforming
Shopping and Disrupting Advertising and Retailing
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SoLoMo Defined

SoLoMo (n)

Situated
experiences,
enabled by
mobile,
shared with
others
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From 6° of Separation @ Always Connected

Mobile Location m

Close
Friends

)

Vicinity

Proximity Content

Sharing

Sentiment
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IPhone 4

This changes everything. Again.
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Mobile Broadband — Wherever You Go

() cOMmSCORE

b

Mobile and Wi-Fi Internet Connection Activity Across iOS and
Android Smartphone Platforms in the U.5. and U.K. (Feb-2012)

. % of Smartphones that Browse Only via Mobile Networks
% of Smartphones that Browse via Both Mobile and Wi-Fi Networks

100%

32 %

LT

™%
a7 %

i0S (U.S.)  Android (US)  i0S (UK.}  Android (U.K)
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Mobile — The Internet in your Pocket

N\(
U.S. Top Smartphone Properties, % Share of Time Spent by Access Method “Before the l’Phone
b4

Source: comScore Mobile Metrix 2.0, March 2012, 1.5,

® Browser App

cyberspace was

Google Sites -l_
Facebook _ °
Yahoo! Sites — Somethlng you went

Amazon Sites

to your desk to visit...

now cyberspace is

Apple Inc.
Cooliris, Inc

something you carry

AOL, Inc.

Wiimedia Foundation sies |

eBay .

- in your pocket.”
e Paul Saffo

Rovio (Angry Birds) .

Weather Channel, The I
]

COMSCORE
CE‘ Data Gem 0% 20% % 60%

\_
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Mobile Apps — The Avalanche

Daily Smartphone App Consumption, Minutes per Category, WW

Q1 2011(68 minutes) Q1 2012 (77 minutes)

B Games WM SocalNetworking WM News I Entertainment Bl Other

@ FLURRY Source: Flurry Analytics
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Mobile Tsunami

% of Traffic From Mobile Devices, Pandora, Twitter & Facebook, 2008 — 2011

60%
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The Cloud — Elastic, Real-time, Massive Scale

[Big Data) + oA

Algorithms

Social <§

P oy

.

Search

* Auto-complete

* Google Instant

* Proximity Search
* Image Search

e Personalized SERs

Augmented Reallty

Messages,

Ads, and Offers
Urban Airship

powering modern mobile

xuty @

PLACECAST

Walmart

Social + Mobile + Retail

/""--...--"‘"\
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Mobile Sensors — Digital and Physical Intersect

amazon \
(i Dlo" )

Ui i

01209

NFC Tag Reader

))NFC))

I I I I
Source: Yankee Group, May 2012 2011 2012 2013 2014 2015
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Location - fundamentally, Lat/Long....

Examples:

28.420000,
-81.581200

and

28.39267,
-81.570847
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.. but much richer than mere coordinates

Lat/Long

28.420000,
-81.581200
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Six Elements of Location

/A .
=
Things o Proximity
N J
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Six Elements of Social
-

~

Close Networks

Friends

—

Content - = Platforms

Sentiment == Sharing
\_ /
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A Periodic Table of SoLoMo Strategies
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Consumers’ Digital Signals

Digital Channels

Websites °Search
Microsites * Ads

interact with Digital
Apps *2D codes
Location *NFC Channels

Social TV *OOH

m *Publish  *Discuss as consumers
*Share * Review

Source: Dr. Phil Hendrix, Tuning into Consumers’ Digital Signals
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Consumers’ Digital Signals

In real-time, on a massive scale, at no cost,
Digital Signals reveal:

 Attitudes * Motivations * Experiences * Plans/Intentions
* Interests * Values * Questions * Responses
* Opinions * Activities * Connections * (Dis)satisfaction

Source: Dr. Phil Hendrix, Tuning into Consumers’ Digital Signals
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Examples of SoLoMo Innovation

Urban Airship

powering modern mobile

“Social signals are by far the strongest way to

determine what content the mobile audience
Walmart . . e e

will engage with at any point in time.

Social + Mobile + Retai . .
Tobias Peggs, OneRiot founder
(acquired by WalmartLabs July 2011)

9:44PM .37 ae 28.79", -122° 27" 56.32"

STUDENT
LIVE INDIE SHOW
HIGHLY SOCIALLY ACTIVE

next-gen location intelligence L \ -~
I ' SMARTPHONE USERS
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Other Innovators in SoLoMo

To be added
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For more perspectives on SoLoMo:

Social + Location + Mobile: SoLoMo Analytics

and the Transformation of ShoppingJr
.I.

STREETFIGT The Local Consumer — an In-depth Mosaic e

k2 The Promise of Hyperlocal: Opportunities e

SRRWE P _
Interactive

| for Publishers and Developers

Tuning into Consumers’ Digital Signals geo
How SolLoMo is Empowering Consumers,

Transforming Shopping, and Disrupting
Advertising and Retailing

Location — the Epicenter of Mobile Innovation
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