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Mobile Locatlve Capabilities
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Where Does Location Add the Most Value to Consumers?
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Which is most disruptive?
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How Can Location Add the Most Value to Businesses?

Personalizing

I e A A
Advertisers
Engaging Enabling
Retailers
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Mobile Ad Spend: Local vs. Nat'l.
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| ocal Advertisers

More than half of local
businesses plan to
engage in mobile
marketing in 2011

SMBs expect to devote
> 20% percent of their
ad budgets to mobile

Source: Borrell Associates, June 2011
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Local Advertising: 2011 vs. 2012

Media Choice
Newspapers
Magazines/other print

Directories

Local TV Stations

Cable TV
Radio

Out of Home

Direct Mail
Cinema
Online

Mobile (subsef of online)
Telemarketing

$21,266.12
$8,067.13
55,049.42
$10,471.94
$3,246.52
$12,093.59
51,119.64
$8,166.21
5962 56
514,792 66
578780
$930.27

2012
521,425 66
5788327
45,256.96
511,344 89
$3,577.90
$11,404.04
$1,179.72
$8,270.82
$1,367.30
$17.670.92
51,509.50
$1,032.59

All 5 in millions
Share of

5 Change % Change Growth®

516354  0.8%
518387  -2.3%
520754  4.1%
$87295  B3%
533138 10.2%
-568955  -57%
S60.08  5.4%
510460 1.3%
540434  42.0%
52 87826  195%
S82180 103.2%
$102.32 11.0%

2011 Projection

$86,166.46

$90,418.07

54,251.51 4.9%
Source: Borrell Associates, June 2011

* Share of 54.25 hillion in additional ad expenditures between 2011 and 2012
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Tuning into Digital Signals
-

 Attitudes ° Motivations ¢ Experiences ¢ Plans/Intentions
Consumers’ BN ACIIES * Questions * Responses
* Opinions * Activities * Connections ¢ (Dis)satisfaction

Location Layer
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Recap/Other Topics

“* Metrics for verifying effectiveness

% Tracking conversions/proving results
% Verifying ROl on Mobile

“* Viability of self-serve model for SMBs
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